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Mission

Advertise your brand 
to the living rooms, 

kitchens, fields, 
gardens, computers 
and smartphones of  
more than 250,000 
Indiana residents.

O  ur readers include Indiana Farm Bureau members comprised of rural residents, 

suburbanites and city dwellers seeking information to enhance their way of living. 

Through this quarterly magazine, you can harness the buying power of our diverse 

readership in lucrative markets such as food, travel, agriculture, home and garden, and 

local lifestyle. My Indiana Home strives to connect all consumers with the food they 

eat and the Indiana farmers who grow it. Reach a desirable market of active consumers 

through the beautiful pages of this statewide publication.

Our readers’ interests are propelled by:

“We are happy to be featured in 
      such a quality publication.”

– Debra Slone

“Keep up the good publication of My Indiana Home. 
   It truly is refreshing to read about farm life and small businesses, and also try new recipes.”

– Peggy Jones

“After finding your magazine this year from a friend, it makes me want to sign up  
for Farm Bureau insurance just to get the magazine! Thanks for putting together such a  
high-quality magazine that reflects Indiana’s agricultural, hard-working heritage.”

– Kayleen Reusser

Food & Recipes | Travel & Events | Home & Garden | Farms & Agritourism | Indiana Living



Audience Profile

“We are happy to be featured in 
      such a quality publication.”

Indiana Farm Bureau 
Membership

22%

52%

26%

25-3465+

35-64

Age Breakdown

105,875 
members

Who Gets the Magazine?
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73,000 
Farmer 

members 177,00 
Urban, surburban 
and rural readers 

who are Farm Bureau 
members through 

their insurance

Fast Facts:

More than 
250,000 

households throughout the 
state receive the magazine.

55% of all
Indiana Farm Bureau 

members earn more than 

$50,000 
per year.

Membership 
by Region



Print, Digital and Online
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Enjoy a change of pace in  
historic New Harmony

Story by Michelle Shirk  |  Photography by Michael Conti

N
ew Harmony is a tiny town with a big story. 
Although its population hovers around 900, 
this destination has plenty to offer Hoosiers 
looking for fun and relaxation. 

A HARMONIST HISTORY 
New Harmony traces its roots to George Rapp, who came 

to America from Germany, says MeLissa Williams, visitor 
services coordinator for the Atheneum Visitor Center. Rapp 
settled in Pennsylvania and started a community called 
Harmony based on his views of religion and utopian society. 

In 1814, the Harmonists moved to Indiana and began 
developing the New Harmony site. “They built over a 
hundred buildings in 10 years,” Williams says. The 
group also recruited new families and individuals to 
join their community.

The Harmonists returned to Pennsylvania after a decade. 
Entrepreneur Robert Owen purchased the town and spent 
two years working toward his own vision of a utopian 
society based on science and education. 

While the utopian experiments ended many years ago, 
Williams believes their influence lingers today. “We’re very 
accepting people here,” she says. 

INSPIRING PUBLIC SPACES
New to New Harmony? Start at the Atheneum, 

recommends Jim Spann, president of New Harmony Soap 
Company and vice president of New Harmony Business 
Associates. In this white ultramodern building, tourists 
can see a video about the town’s history and familiarize 
themselves with the surrounding area. The center also 
serves as a base for tours of more than 20 historic sites, 
Williams says. 

Visitors can also view New Harmony’s iconic Roofless 
Church and explore its two labyrinths. Labyrinths may 
look like mazes, but they function very differently. 

“A labyrinth doesn’t get you lost,” Spann explains. 
“There’s one way to enter, and there’s one way to exit.” 
Visitors start on the outside and follow a path to the 
labyrinth’s center. 

Art lovers should schedule a stop at the New Harmony 

TRAVEL IN TRAVEL IN

A Southern Indiana 

Opposite page: Students and parents arrive at Heritage Artisan Days at the Atheneum in New Harmony. Top: The Roofless Church, designed as a spiritual 
haven, was built in 1960 by architect Philip Johnson. Bottom: Tom Wintczak makes handcrafted stoneware at his studio, Bee Tree Pottery.

Utopia 
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Print Magazine
My Indiana Home connects members of the Indiana 
Farm Bureau Federation to Indiana’s rural lifestyle, 
gardening tips, travel, events, farm-fresh recipes 
and more.

Digital Magazine
Viewable on both Apple and Android devices, the 
digital version is perfect for readers on the go, with 
the same high-quality content as the print version.
Share with anyone, anywhere.

Website
Reach an audience of engaged online readers 
seeking interesting stories, photo galleries, videos, 
and a digital magazine centered around Indiana and 
a uniquely Hoosier lifestyle.

Fast Facts: Print
Three out of four readers save copies of  

the magazine for reference. 
 

Nearly 2/3 have taken action after reading 
the magazine (visited an attraction, prepared a 
recipe, traveled to a featured location, etc.).

56% of readers pass issues along to others.
Source: Readership Survey

Fast Facts: Online
90K sessions per year and growing

165K pageviews per year

68% increase in traffic year-over-year

Organic search drives 61% of traffic

63.9% of web visitors are female

59% of web audience is ages 35-64
Based on 2015-16 traffic

Home& 
 Garden

Farms &  
Agritourism

Travel & Events

Food & Recipes

Other

5%

11%
30%

29%

25%

Content Breakdown



Print Ad Specs

Only a full-page ad guarantees 
exclusivity on the page.
*Set your document up to the bleed size, 
keeping all images/text in live area.

BACK 
COVER

Back Cover
*Bleed: 8”w x 8.125”h
Trimmed to: 7.75”w x 8”h
Live area: 7.25”w x 7.75”h
(doesn’t trim on top)
Special size to accommodate 
mailing address and indicia.

Full Page
*Bleed: 8”w x 10.75”h
Trimmed to: 7.75”w x 10.5”h
Live area: 7.25”w x 10”h

FULL-PAGE
BLEED

Two-Page Spread
*Bleed: 15.75”w x 10.75”h
Trimmed to: 15.5”w x 10.5”h
Live area: 15”w x 10”h
(.25” gutter on each side) 

TWO-PAGE SPREAD

1/2 Horizontal
6.75”w x 4.5”h

1/2 
HORIZONTAL

2/3 Vertical Bleed
Bleed: 5.1875”w x 10.75”h
Trimmed to: 4.9375”w x 10.5”h
Live area: 4.1875”w x 9.75”h

2/3 
VERTICAL 

BLEED

Feature Jump
*Bleed: 15.75”w x 5.25”h
Trimmed to: 15.5”w x 5.125”h (doesn’t trim on top)
Live area: 15”w x 4.875”h (.25” gutter on each side) 

FEATURE JUMP 1/
3 

V
ER

T
IC

A
L

1/6 
VERTICAL

1/3 Vertical
2.125”w x 9.5”h

1/6 Vertical
2.125”w x 4.5”h

1/3 
HORIZONTAL

1/3 Horizontal
4.4375”w x 4.5”h

1/2 
VERTICAL

1/2 Vertical
4.4375”w x 6.5”h

1/6 
HORIZONTAL

1/6 Horizontal
4.4375”w x 2.1875”h



Website Display Ad Specs

Exclusive branding in one of the following categories:

• Farms 
• My Indiana 
• Food 
• Travel 
• Home & Garden

Sizes and Placement: 

 Super Leaderboard for desktop (970x90),  
 tablet (728x90) and mobile (320x50)

 Top Medium Rectangle (300x250)

 Bottom Medium Rectangle (300x250)

Website Section Sponsorship Digital Magazine Sponsorship

Exclusive branding for all digital magazines 
past and present

Sizes and Placement:

•  Super Leaderboard (970x90)

•  Expanded Super Leaderboard (970x415)

•  Tablet Leaderboard (728x90)

•  Mobile Leaderboard (320x50) 

For more info, email ads@jnlcom.com 
or visit the Ad Resource Center at ads.jnlcom.com.

Sizes and Placement:

 Super Leaderboard (970x90) 
 Tablet Leaderboard (728x90) 
 Mobile Leaderboard (320x50) 

 Top Medium Rectangle (300x250)

 Bottom Medium Rectangle (300x250)

Three Creatives Required

Four Creatives Required



Submission Guidelines

Supplied Files Policy
 Journal Communications Inc. is not responsible for  

enhancing advertisers’ digital files or resizing to match  
the ad space purchased.

 If any additional work is necessary or if files deviate from the size 
or specifications on this form, the files will be rejected and must 
be resubmitted. Please proof your ad carefully before submission. 
Resubmitted files will be subject to a $50 processing fee.

 Any extra charges incurred by Journal due to problems with 
supplied files will be billed to the advertiser with a detailed 
explanation of the problem.

FTP 
http://www.jnlcom.com/ftp

Username: ads

Password: client

 Upload files and complete the contact information form. Once files 
are uploaded, a message indicating a successful transfer will be 
posted. Detailed FTP instructions are available from your sales rep.

Proofing Policy
 Journal Communications Inc. is not responsible for enhancing 

advertisers’ digital files or resizing to match the ad space purchased.

 If any additional work is necessary or if files deviate from the size 
or specifications on this form, the files will be rejected and must 
be resubmitted. Please proof your ad carefully before submission. 
Resubmitted files will be subject to a $50 processing fee.

 Any extra charges incurred by Journal due to problems with 
supplied files will be billed to the advertiser with a detailed 
explanation of the problem.

Email
 Compress your files into a single compressed, self-extracting file. 

We can only accept file sizes less than 10 MB.

 Include business name, magazine name and ad size in your  
email message.

 Email to ads@jnlcom.com.

Disks
 We accept Mac-formatted CDs/DVDs. Please email all  

PC-formatted files.

 We hold supplied disks until publication. If you would like your disk 
returned, submit a self-addressed stamped envelope. Allow 6 to 8 
weeks after publication for a returned disk.Submitted Print Ads

 Submit as a high-resolution PDF (PDF/X-1a).

Submitted Online Ads
 Accepted File Types: All rich media ads must be submitted as a 

.swf or .fla file with a backup .gif or .jpg file. The .fla file is used 
for troubleshooting only. If the user does not have a Flash player 
installed on their machine, a backup .gif or .jpg will be served.

 ClickTAG: All ad units must be coded properly for click tags and 
launch a new browser window when clicked on. If files do not 
contain the proper coding or deviate from the specifications on 
this form, the file will be rejected and must be resubmitted.

 DoubleClick supports ActionScript 2 in the following environments:

   Flash 8 (Adobe CS5, CS5.5 and CS6)
   Flash 9 (ActionScript 3)
   Flash 10 (Adobe CS5 and CS6)

 Adding a clickTAG to a Flash ad: Go to  
www.flashclicktag.com for information on how 
to insert a clickTAG ActionScript into a Flash file

 Linking URL must be provided.

** Please note: The accuracy and quality of materials 
is the responsibility of the supplier. Please proofread 
your ad before submission.**

VISIT AD RESOURCE CENTER AT 
ADS.JNLCOM.COM FOR MORE INFO

For more info, email ads@jnlcom.com 
or visit the Ad Resource Center at ads.jnlcom.com.



725 Cool Springs Blvd., Suite 400 
Franklin, TN 37067 
(615) 771-0080 
Toll-free: (800) 333-8842 
Fax: (615) 771-0079

Robin Robertson
rrobertson@jnlcom.com
(615) 545-2259

2017 EDITORIAL CALENDAR

ISSUE EDITORIAL HIGHLIGHTS*

CLOSING DATE AND 
ADVERTISING  

MATERIALS DUE IN HOMES

SPRING 2017

• Agriculture - Strawberry Farm

• Hobbies - Barn Weddings

• Travel - French Lick/West Baden

• Food - Recipes with Eggs

12/2/16 3/1/17

SUMMER 2017

• Agriculture - Bison Rach

• Hobbies - Indiana RV Manufacturers

• Travel - Columbus

• Food - Summer Picnic

3/3/17 6/1/17

FALL 2017

• Agriculture - Farm Technology

• Hobbies - Farm-to-Table

• Travel - Rural Indiana

• Food - Tailgate Recipes

6/2/17 9/1/17

WINTER 2017-18

• Agriculture - Aquaponics

• Hobbies - Eagle Watching

• Travel - Holiday Events

• Food - Weeknight Dinners

9/1/17 12/1/17

*Editorial content is subject to change.


